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e One marketing tip, one mindset shift, and one meet-up highlight.
Your Tuesday edge in under 3 minutes.

Hello friends,

September at our house means one thing: firepit season. There’s nothing better
than ending the day out back, roasting marshmallows, and swapping stories with
my teenage daughters while the sun disappears behind the trees. Those are the

moments | want to bottle up and keep forever.
What about you? Fall has a way of creating space for simple joys — Friday night
lights, a hike on the trail, or a backyard BBQ with friends. Don’t miss it. Make the

memories now.

Alright, let’s get to this week’s takes.

Marketing Tip:
Subject Lines Are the Bouncers, Stories Are the
Party

Let’'s be honest: most cold emails are the marketing version of soggy fries. Nobody

asked for them, nobody wants them, and they get tossed before the first bite.

Here’s the fix: think of your subject line as the bouncer at the club. If it's boring,
nobody’s getting in. If it's clever, curious, or just a little unexpected, the rope gets
lifted.

But once they’re inside? That's when you’ve got to throw a party worth staying for.

And nothing keeps people around like a good story.
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Instead of saying, “We improve shipper efficiency,” try this: “One shipper told me
they finally made it to their kid’s soccer game because we saved them four hours of
late-night fire drills every week.” That’s a story people remember — because they

see themselves in it.
<~ Subject lines get the open. Stories keep the eyeballs. Put the two together, and
suddenly your cold emails are less like spam... and more like a party invite people

are glad they didn’t miss.

Ready to stop sending cold emails that feel... well, cold? Let’'s warm them up with

subject lines and stories your prospects will actually remember.

Book a quick call with me here — | promise, no robot-sounding pitches included.

Mindset Shift:

Be an Encourager

Here’s the truth: everybody’s going through something. We usually don’t know what

it is, but it's there. Stress at home, pressure at work, personal battles no one sees.

And that’'s where encouragement becomes powerful. A quick word, a short text, a

“hey, you’re doing great” moment can be the spark that flips someone’s day around.

On top of that, encouraging others tunes your heart to gratitude, which studies show

boosts resilience, reduces stress, and even improves physical health.

This week, be on the lookout for someone in your world you can encourage. It costs
nothing, takes less than a minute, and the ripple effect is always bigger than you

realize.

<" Want me to share more of these mindset shifts like this with your team? Book

me here.

Meet-up Spotlight:
My Annual ALS Fundraiser is Back, and | Need Your
Help
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This week, I'm spotlighting something bigger than a business event: our annual ALS
GoFundMe fundraiser. Our goal is to raise $3,500 by September 27th, the day of

the annual Suke Strong Charity Golf Tournament here in St. Louis. Each year we

give all of the money raised to an ALS patient and their family facing daunting out-

of-pocket financial challenges, which includes the following stages of the disease:

o Early stage: ~$31,000 per year.
e Mid-stage: ~$51,000 per year.
o Late stage: ~$122,000 per year.

Here’s the challenge: if everyone reading this gives just $10-$25, we’ll blow past

our goal with ease.

Every dollar counts. Every gift makes a difference. Let’s do this together. &

Alright, that's a wrap for this week’s takes. Now go make a difference out there —

and I'll be back with three more takes next Tuesday.

Trey Griggs, 413 Whitebird Ct, Wildwood, MO, USA, 6362790125

Unsubscribe Manage preferences



https://gofund.me/5ec89f2a8?utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz-9eWN3PhXL1k1903FwVRSoDbsheuhDirKh6XZo_HLMyn7Ua3pNVPqdme05mK34m_oEhOHrM
https://hs-21167507.s.hubspotstarter.net/preferences/en/unsubscribe?data=W2nXS-N30h-GjW49LGCT49z73gW1_8X8Z34jNbVW3VRK0G3bvgklW45RG3r1QdsJlW3j6tfL4rhqsQW2xyVfh3ZLgl6W3c_QvH34Cb0KW3NWdpP2KZkTPW4rvHf64mjdprW3_rjGy2CtPfsW309QBb3H5FWRW2p96xF2CXscPW2-d0_t34Bn0XW1ZnRZc2-tNV3W2WNbl12MRtthW43B8jN49BmZxW4p8ZZs41CGgxW2t3P5N4rxkxhW2YlWDY4fh5kbW3_KByS43TbbTW2CYJY02RrJ-DW45nzwT4fslpYW3hYVxS3QLf3LW3DJM-j3g25gBW1N5DVQ1Qy4xRW3DXTk23ZPBZGW2t4-Rc1Lnpt5W2HGKLq30FlKbW2MXqwW43zM5bW1SwGs52MMhXJW24RVJf45xwW_W43CP0T3j9jFnW3-1WD_4csTTKW3DVKkZ1QsxQqW2KYVss38sPm5W32HBjX3GV8FVW3F5Wl-1Qs8Px0&utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz-9eWN3PhXL1k1903FwVRSoDbsheuhDirKh6XZo_HLMyn7Ua3pNVPqdme05mK34m_oEhOHrM
https://hs-21167507.s.hubspotstarter.net/preferences/en/manage?data=W2nXS-N30h-BbW2FCyKF1Xr70kW2Whjwr4hmB9_W3h-4Tv3ZY4NkW2HXRS23CfBfKW2qX9-q3DNC8RW3jwK4C1QmxdKW4tgKsH30yMwKW43Vprl2HrFlKW2-KG-F4hF2rHW1NtyvD2WyY64W2sKbHq38gnSWW23r1Zh1_sl1PW47pFyp3zk0ZdW3dfw7m3g72PHW36DDC94hqstVW4fM3-x1Y_xm7W32pzz33DK8d3W2t03Cf3LWT20W32bNQP1B9wMhW4tf-f03H66h2W1BLTz32w13YTW38Cctq386sJrW41HMCq2zYsdxW3KbSFz3dwb4LW4fvlq521qrXsW1Y_8HH1-XzpcW3H863R2nFx0kW41z6Yf3FfpByW1Xt-Qz3d2j0JW232JNb3DJNfdW4pn8Bk4m9ZTjW1NwHPd43WBPSW4pcq3z3jx6L7W2nFv4x2zw7M5W3_-mXG36y-lKW4mkplv1QB-9GW2Yt51d1_cqDf0&utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz-9eWN3PhXL1k1903FwVRSoDbsheuhDirKh6XZo_HLMyn7Ua3pNVPqdme05mK34m_oEhOHrM

